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Benefits of a partnership
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Human Capital Value

Market Growth & Customer Relevance
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« What does a Strong Longevity Strategy Looks Like:
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We will create a strategy based on
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Within 5 years (by 2030)ever one third of the UK's workforce and

nearly half of the consu er spending power will be in the hands
of people aged 50+.

e

T\he global spending power of peopl(@Ot will reach $15 trillion
S

The workforce aged 55+ will grow by over 60% from 2020 to
2030

Over 50's drive over 50% consumer spending

2 in 6 people globally will be ag;a‘over 60 — that's over 1.4 billion
people -

\
There will be more people over 65+ than under 10.
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Find out how your organisation can
create a future proof longevity

strategy

contact

07826 926313


mailto:Kay@ageirrelevance.com

